
uled go to 
www.eealliance.org.  
 

The EEA is your non-profit 
EE organization, and we are 
growing EE in Georgia.  I 
invite you to join us and be-
come an active member to 
help shape and grow the 
organization.  I encourage 
you to take full advantage of 
all that EEA has to offer.  
Feel free to contact me 
(president@eealliance.org) 
if you want to share thoughts 
and ideas about how we can 
move EEA forward.  I am 
excited about the upcoming 
year and look forward to 
seeing you all at our EEA 
events.  
 
Sincerely, 
 

Kris M. Irwin 
EEA President 

Kris Irwin, EEA  
Board President 

Dear EEA Members, 
 
My name is Kris Irwin and I 
am honored to serve as the 
president of the Environ-
mental Education Alliance 
(EEA) for the 2013-14 term.  
As your president, it is my 
responsibility to lead and 
guide the organization, and to 
ensure that the organization 
remains fiscally sound.  I will 
strive to lead with vision, 
guide with wisdom, and man-
age through engagement and 
cooperation. 
 

The mission of the Environ-
mental Education Alliance of 
Georgia is to promote com-
munication and enrichment 
among professionals in the 
field of environmental educa-
tion through partnerships, 
initiatives, and access to 
knowledge and experiences.  
At this yearõs Planning Re-
treat (Aug. 2-3, 2013) held at 
beautiful Rock Eagle 4-H 
Center, the Board was chal-
lenged to develop a plan of 
work with attainable out-
comes while keeping within 
the bounds of our mission.  
The Board agreed we should 
focus our efforts this coming 
year on three objectives: In-
crease external funding, do-
nations, and major gifts 
(support initiatives); Increase 
membership (promote com-

munication); and Increase 
the usability of the EEA 
website and database (access 
knowledge).   
 

EEA is thriving and vibrant 
because our members are 
passionate about the field 
and profession of environ-
mental education.  
We have a lot of work ahead 
of us, but I am confident we 
will succeed because EEA is 
blessed to have talented and 
dedicated members who 
work hard and are making a 
difference.   
 

While the Executive Com-
mittee and Board of Direc-
tors are working on the front 
lines, we need your support.  
I invite you to get involved 
with EEA this year; we have 
committees you can serve 
on, and events and adven-
tures to attend.  If you like 
to volunteer, consider offer-
ing your time to help with 
our annual conference.  This 
year we will convene at 
Rock Eagle 4-H Center.  If 
you are seeking professional 
development, enroll in the 
Advanced Training for Envi-
ronmental Education in 
Georgia (ATEEG).  To learn 
more about EEA, becoming 
a member, or to find out 
when the next professional 
development event is sched-
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This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse con-
tent from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a success-
ful newsletter is making it 
useful to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 
own articles, or include a 
calendar of upcoming events 
or a special offer that pro-
motes a new product. 

You can also research articles 
or find òfilleró articles by ac-
cessing the World Wide 
Web. You can write about a 
variety of topics but try to 
keep your articles short. 

Much of the content you put 
in your newsletter can also be 

used for your Web site. Mi-
crosoft Publisher offers a sim-
ple way to convert your 
newsletter to a Web publica-
tion. So, when youõre fin-
ished writing your newslet-
ter, convert it to a Web site 
and post it. 

ANNUAL REPORT 

PAGE 2 T HE LINK  

Caption describing 
picture or graphic. 



This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse con-
tent from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a success-
ful newsletter is making it 
useful to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 
own articles, or include a 
calendar of upcoming events 
or a special offer that pro-
motes a new product. 

You can also research articles 
or find òfilleró articles by ac-
cessing the World Wide 
Web. You can write about a 
variety of topics but try to 
keep your articles short. 

Much of the content you put 
in your newsletter can also be 

used for your Web site. Mi-
crosoft Publisher offers a sim-
ple way to convert your 
newsletter to a Web publica-
tion. So, when youõre fin-
ished writing your newslet-
ter, convert it to a Web site 
and post it. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 
image. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the mes-
sage youõre trying to convey. 
Avoid selecting images that 
appear to be out of context. 

TICKED OFF 

INSIDE STORY  H EADLINE 

INSIDE STORY  H EADLINE 

If the newsletter is distributed 
internally, you might com-
ment upon new procedures 
or improvements to the busi-
ness. Sales figures or earnings 
will show how your business 
is growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a 
letter from the president, or 
an editorial. You can also 

profile new employees or top 
customers or vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 
your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 
customers or clients. 

òTO  CATCH  THE READER'S ATTENTION , 

PLACE AN  INTERESTING SENTENCE OR 

QUOTE  FROM THE STORY HERE.ó 
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Monarchs Across Georgia (MAG) is proud to partner 
again this year with the U.S. Fish & Wildlife Service to 
offer Pollinator Habitat grants.  $850.00 grants are 
available to schools, businesses, and organizations that 
create or enhance outdoor pollinator habitats within 
the state of Georgia and fulfill the specific require-
ments of the MAG Pollinator Habitat Certification 
program.   
 
The project must include an educational component 
(signage, brochure, program, outreach, etc.) regard-
ing pollination and promote our Certification pro-
gram. Applications are available online only to EEA 
members.  Additional details, plant lists, garden 
designs, and an offline application template and scor-
ing rubric can be found at Pollinator Habitat Grants.   
The application deadline is November 15, 2013.  
Grant recipients will be notified in December and 
funds distributed in January 2014.  Final reports will 
be due June 15, 2014.   

Last year MAG awarded five $750.00 grants through this program.   Each recipient organization was unique in their partners, project plans, 
and methods but all established certified habitat and are educating their audiences about the importance of the pollinators!   

¶ Cane Creek Farm in Cumming is an organic teaching farm that offers a CSA (Community Supported 
Agriculture) plan, Organic Growing Classes for adults, and a summer youth Farm Camp.  The pollinator 
garden was installed in front of the farm store where CSA members and market customers pass each week.  
Pollinator plant lists, garden designs, and Certification program information is available inside the store. 
Farm camp featured a whole day devoted to pollinators with collections, identification, songs, games and 
crafts. 

¶ The Sawnee Mountain Preserve pollinator garden was designed and installed by Forsyth County Mas-
ter Naturalists.  Located just outside of the Preserveõs Visitor Center in Cumming, the colorful blooms 
and pollinator activity spark the interest of guests. Inside the building a display that includes literature 
regarding the importance of pollinators and their habitats, field guides for the iden­tification of local but-
terflies and caterpillars, and information about the Certification program are available for reading and use 
onsite.  

¶ Smoke Rise Charter located in Stone Mountain initially proposed a 100 square foot addition to their 
existing garden in front of the school but with plant donations, the addition of pathways for easier access, 
and volunteer manpower, the dimensions expanded to 900 square feet.  Rearing cages for bringing cater-
pillars inside the classroom for closer observation as well as hands-on training for teachers were included            

in the plan.  The school website houses garden lessons, correlations to grade level standards, and information about local butterfly 
species. 

¶ Milford Elementary School in Marietta wanted to refurbish and revitalize an existing raised 
bed garden for pollinators.  Staff and parent volunteers worked on the reconstruction; the 
third grade garden crew and Osborne High School horticulture class students planted this 
garden. Signage based on the U.S. Forest Service Interpretive Panels provides perpetual 
instruction about the purpose of the garden and the role of pollinators in our world. 

¶ Science Club members at The Champion School in Stone Mountain weeded, amended the 
soil, and installed host and nectar plants in two existing 4õ X 16õ raised beds. The culminat-
ing event after months of labor and research was an Open House to introduce the garden to 
other students, school staff and the community. Garden tours and learning stations on topics 
such as hummingbirds, bees, pollination, and parts of a plant were enjoyed by an estimated 
350 people during the two-day extravaganza. 

POLLINATOR  H ABITAT  GRANTS  

$850 

AVAILABLE  

THIS  YEAR ! 
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